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'Prom of io11 
INTRODUCTION 
While the authors exploring promotion represent public agencies,
their messages also have direct application to the non-profit and 
commercial sectors. John Goldsmith of the National Park Service reviews 
a range of promotional techniques appropriate for any setting. Lisa 
Lopuszniak of the Essex County Department of Parks, Recreation and 
Cultural Affairs serves to underscore their application by sharing with 
us the execution of a well planned promotional program • . Promotion is the 
effective selection of message strategies to reach a particular audience. 
The decision is audience'and situation dependent. 
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